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SUSTAINED FOCUS, STEELY DETERMINATION USUALLY PAY
We have chosen this picture for the cover because it reflects single-minded focus. It is such single-minded determination 
that helps organisations grow and prosper even when the situation may appear bleak. And surely, it must have been such 
focus that has helped the Koenig & Bauer Group take a large step towards achieving its growth targets for revenue and 
earnings this year, with a 4 per cent rise in orders and a 2 per cent increase in revenue recorded. The importance of the 
service element in business has also grown. In the current year till end-September, the proportion of service in Koenig & 
Bauer Group revenue rose to 27 per cent, up from 24 per cent the previous year. The growth was underpinned by integrated 
service offerings with analyses and consulting on workflow matters and staff training. Picture above is about the presentation 
of the AR DataGlass during an open day in Würzburg in September to mark the 200th anniversary of Koenig & Bauer AG.
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FROM THE EDITOR

Even when the going gets tough, just 
keep pegging away
Yet another journalist has been killed in Tripura, 

the second in two months. Sudip Datta Bhaumik 
was allegedly shot by a jawan of  the 2nd Tripura State 
Rifles about 20 km from Agartala. He was a senior 
journalist with Syandan Patrika, a leading Bengali 
newspaper of  the city. On September 20, Shantanu 
Bhaumik, a reporter of  Din-Raat, a local TV cable 
news channel, was killed while he had gone to cover 
an incident at Mandai, about 40 km from Agartala. 
And on September 5, Gauri Lankesh was shot dead 
in Bengaluru. 

In the midst of  all the gloom, it’s heartening to 
see journalists plodding along, reporting on subjects 
and issues that concern all of  us. The Press Institute 
of  India and the International Committee of  the 
Red Cross (ICRC) present awards to journalists 
and photojournalists every year for best articles and 
pictures on a humanitarian subject. This year, the 
theme was Disability – Triumphs and Challenges. 

Malayala Manorama’s chief  reporter in 
Thiruvananthapuram, Mahesh Guptan, sent in a 
short series of  articles. Titled They Are Also Our 
Pet Children, the articles threw light on the sad 
plight of  children with neuro disabilities, the issues 
faced by the children and their families, ineffective 
implementation of  government programmes, lack 
of  treatment facilities, and scope for social support. 
Second prize-winner T. Ajeesh, Manorama’s chief  sub-
editor in Malappuram, Kerala sent in an entry, Life 
on Wheels, a short, moving series of  disabled people 
fighting the odds and winning. Mini Thomas, special 
correspondent, The Week, Bengaluru, received the 
third prize for her article, Able to Inspire — a story 
about how a young woman, after losing her hands 
in an accident, emerged as a powerful motivational 
speaker.

The top three winners in the photography 
category were all from Hindustan Times. HT’s chief  
photographer in Jaipur had sent in an eye-catching 
photo-essay on the National Triangular Wheelchair 
T-20 Cricket Series. The two others, both special 
photojournalists with the newspaper, had taken 
some stunning pictures – of 52-year-old Monu, a 
dwarf, who transforms himself  into ‘Charlie Mama’ 
at Delhi’s India Gate every day at 4 pm, and of 
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Suyash Jadhav who represented India in the men’s 
50m butterfly, men’s 50m freestyle and men’s 200m 
individual medley at the Rio Paralympic Games. A 
three-part series on the India Spend website by 
Swagata Yadavar and Prachi Salve, examining what 
living with disability in India means, particularly with 
regard to access to education and employment, was 
cited for a special award.

It’s stories such as these that will help keep the 
Journalism flag flying high in India and motivate 
others to raise the bar. Like Gauri Lankesh, Shantanu 
Bhaumik and Sudip Datta Bhaumik did always – 
without fear or favour. 

According to Dominic Ponsford, writing for Press 
Gazette, the Financial Times claims to have 

exceeded 900000 ‘paying readers’ for the first time. 
He says, this means digital subscribers must now be 
well in excess of  700000. The vast majority of  digital 
subscribers (around 500000) are corporate – staff  
at organisations which have bought company-wide 
subscriptions. “Never before in our 130-year history 
have so many people paid to read the FT,” Ponsford 
quotes FT chief  executive John Ridding as saying. 

Ian Gibbs writing for MediaShift, says “trust 
arguably transcends simple attention metrics”. The 
strength of  trust in mainstream and traditional forms 
of  news is notable, he points out. In fact, printed 
news magazines are the most trusted news source 
(72 per cent rate them positively), closely followed 
by 24-hour TV news, radio bulletins and national 
newspapers. Conversely, just 33 per cent agreed that 
social media “provides news I can trust”.

Subscriptions have become The Economist’s 
biggest income stream in the past seven years. 
Michael Brunt, chief  marketing officer and 
managing director, Circulation, at the 174-year 
old title has the mantra: ‘Build the audience our 
advertisers want to reach.’ The Economist now 
charges the same for a digital subscription as for a 
print subscription on the grounds that the reader is 
paying for the content and not the format.
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Of news credibility in the 
age of Facebook and Twitter

Unni Balakrishnan, chief  of  News, 
Mathrubhumi TV, speaking at the conference 
session titled Trust and Quality of  News at 

the recent WAN-IFRA World Editors’ Forum held 
in Chennai, elaborated on the power of  the digital 
media. He noted that the entire campaigns around 
Anna Hazare and Nirbhaya were digital driven. 

“The audience is in command, creating reports, 
distributing and interacting. In today’s scenario, each 
individual is a media house. As a responsible media 
organisation, Mathrubhumi TV has its work cut out,” 
Balakrishnan said, “holding up truth, authenticity 
and credibility as the hallmarks of  good journalistic 
practices.” 

Reports can be factual or subjective. Factual reports 
are where the facts are checked before publication. 
Subjective reports have more to do with social issues 
and social change. As Balakrishnan put it, “We 

The source of news has moved from newsrooms to the Internet and social media, 
says Unni Balakrishnan, chief of News, Mathrubhumi TV. WhatsApp and smartphones 
have changed the world order. Consumers can subscribe for whatever they like. Both 
correct and incorrect information are purveyed and there is no good mechanism for 
fact checking, he says. Susan Philip reports

consistently see that and even though we have this 
trend of  seeking multiple sources [for any piece of  
news] before publishing, there’s a spike in our visitors 
when something breaks elsewhere. Credibility is a 
legacy which helps us leverage new, chaotic news 
scenarios.”

Calling chaos itself  an opportunity, Balakrishnan 
said that while speed was of  essence, it could not 
compromise credibility. In an effort to come as close 
as possible to the truth, “we try to show things live,” 
he explained. Talking of  credibility, he said that if  
the organisation was convinced of  the essential truth 
of  an issue, it would be published, irrespective of  
consequences to the organisation and palatability to 
the majority of  the audience. 

Balakrishnan cited the ground water exploitation 
issue in Plachimada (Palakkad, Kerala) involving 
corporate giant Coca Cola – as a result of  the coverage 
of  the matter, Mathrubhumi lost crores of  rupees in 
advertising revenue, but probably for the first time in 
Coca Cola’s history, the plant had to close down. 

Ending on a positive note, Balakrishnan expressed 
confidence that though there was upheaval and chaos 
in today’s times of  change, eventually society would 
heal itself. “We have faith that self-regulating etiquette 
will emerge, and society will triumph.” 

Michael Schmidt, addressing the session, spoke of  
the importance of  field reporting and archival research. 

“Being on the spot builds trust and readership. There’s 
no substitute for it,” he told delegates. 
“Field reporting sometimes is dramatic, 

heartbreaking, scary. But most often, it’s show leather 
work. Field initiatives provide balance, nuance, details 
and illuminating pictures. It uncovers angles that 
won’t be stumbled on in the newsroom. Technology 
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Unni Balakrishnan stressing a point.
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has provided fantastic tools such as Geolocation, 
which add eyes and ears to reporting. They provide 
fantastic insights and video footage,” he said, adding, 

TIPS FOR THE PUBLISHER/ EDITOR
Your public should drive your news agenda. 

Listen to their concerns, build your brand. 
Time is short, travel budgets are shrinking. 

Newspapers should move away from what 
happened yesterday. That will be available 
on social media. Pick the stories you want to 
spend time with, and go in depth on those. 

With newsrooms shrinking, newspaper 
editors should give some thought to hiring 
experts when needed – medical, scientists, 
technologists, etc.  Having a forensic auditor 
on the team is a must. 

“being on the ground also provides the advantage of  
enabling one to build vital networks of  sources which 
last a lifetime.” 

Talking of  the importance of  research, Schmidt 
said the ability to see stories in paperwork was a 
special ability. The devil was in the details. He felt 
journalists needed to brush up on their research skills, 
including numbers and data verification. “There are 
tools to help with this. It builds trust and readership,” 
he pointed out.  
“Archives are treasure troves of  valuable information. 

You’ll be surprised how many young people feel 
everything can be ‘Googled’. But what’s on search 
engines is only the tip of  the iceberg,” Schmidt said. 

“Much stuff  can’t be accessed online. Documenting 
evidence is a key part of  investigative journalism, 
and of  all solid, reputable journalism. That’s no less 
true in today’s digital world. Archival research is non-
negotiable,” he stressed. <
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When trust is lacking only 
good journalism pays
Trust and quality formed the basis of a discussion at the World Editors’ Forum organised by                          
WAN-IFRA, where Arun Ram, resident editor, The Times of India, Chennai; Bella Hurrell, assistant 
editor, BBC News; and Michael Schmidt, media consultant, South Africa, were the panelists. The 
session was chaired by Sitaraman Shankar, managing editor, Network 18. Susan Philip and                  
Sashi Nair report

The consensus of  opinion was that trust was a 
scarce commodity in the present scenario. But 
long-form intelligent narrative and investi-

gative reportage still had value. And technology was 
a doubled-edged sword. It could generate fake news, 
and check it too. 

Sitaraman Shankar kicked off  the discussion by 
referring to a Reuters study which revealed that 
while people didn’t repose much trust in mainstream 
media, they trusted social media even less. Arun Ram 
felt fake news was an expected fallout of  citizen 
journalism, but said the fact that even reputed 
newspapers carried fake news was unexpected. 

Michael Schmidt held that it wasn’t a new 
phenomenon, but something that had been a 
‘creeping disease’, while Bella Hurrell was optimistic 
that, given the availability of  tools to analyse content, 
people were using their discretion while accessing 
news items.  

Schmidt said there had been a drift for a while – 
“We’ve got a bit arrogant, lost our connections with 
the community, what their concerns are... so, tabloids 
are speaking in the language of  the common man.”

The panelists discussed various aspects of  the 
problem and ways to tackle it. Here’s a selection of  
issues and ideas that were thrown up: 

True or false   
Arun Ram: One way in which The Times of  India 

handles the danger of  fake news is to put multiple 
gatekeepers in place. Senior journalists are empowered 
to question reporters on what they bring in. It may 
be an unpleasant situation to begin with, but it’s a 
routine that needs to be built into the newsroom 
rigour. A desk or a curator to check facts is the way 
forward in the long run. 

Bella Hurrell: If  there’s been a problem, be fast 
with a correction, put it out on social media, and move 
on. We take the viewers’ commitment seriously.

Michael Schmidt: There are tools that help – run 
text, photos and video through these tools to tell 
whether there’s been any manipulation. 

Social media and the fake news syndrome
MS: Journalists have succumbed to the lure of  

celebrity via social media. They act as entertainers 
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Arun Ram makes a point as (l-r) Sitaraman Shankar, Bella Hurrell and Michael Schmidt look on.
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AR: The electronic media is responsible for shifting 
(the focus) from field reporting to orchestrated 
reporting – that hasn’t started rubbing off  on print 
yet.

Past, present, future 
AR: Some things are better, some worse. But 

definitely, things are changing. No longer is it a sin 
to have an opinion on news, for example. It’s an 
opportunity for more serious newspapers to stand 
out. 

MS: What has been challenged is the division of  
news into traditional categories – News, Business and 
Finance, Sports, Art and Culture, etc.  What we need is 
investigation across these fields. In Germany, art is big 
business. There’s corruption in sports. Investigative 
and crime reporting in sports is a possibility. Think 
outside the box with these categories, and not in 
silos. 

AR: Good journalism will take care of  itself, bring 
in the money. 

and commentators rather than as actual journalists 
and analysts. That’s a disturbing drift. There is a clear 
space for long-form narratives, it’s an increasing 
niche.

BH: Facebook may be working on algorithms to 
push up trusted news sources. It is also incumbent 
on us to see that we push good, trusted news through 
social media. Social media is a part of  the problem 
but people are reading quality.

<

<

The 61st anniversary of The Hindu Office and National Press Employees’ Union was held recently in 
Chennai with speakers, including N. Murali, chairman, Kasturi and Sons, and M.K. Kanimozhi, union 
president and member of Parliament, underscoring the respect that the management has for the 
employees.

In his address, Murali said that The Hindu Group had always been treading the path of truth and 
integrity, upholding ethics in journalism and business. He said the welfare of the employees was an 
important part of the ethos of the company and that apart from having concern and compassion for 
them, they had always been given due respect to their services. 

Kanimozhi hoped that the economy would fare much better next year and that The Hindu Group 
would provide a bigger bonus to its employees. She said that although usually employers were 
portrayed as enemies of the staff, in The Hindu it was not so. Both were friends and there was mutual 
respect between them. For the past 60 years, they had been growing together like branches of one 
family.

Rajiv C. Lochan, managing director and chief executive officer, Kasturi and Sons, said The Hindu had 
been able to sustain itself for 139 years due to the trust and respect from readers and the sacrifice of 
its employees. Union general secretary M. Kamalanathan said that the employees were ever grateful 
for the affection shown by the management and the trust they had in them and added that they would 
strive to do their best.

(Courtesy: The Hindu)

The Hindu Office & National Press Employees' Union turns 61

Bella Hurrell responding to a question from the audience.
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While the CO2 footprint could  not  be  
eliminated, it could certainly be reduced, 
Amit Khurana, COO, Newspaper Group, 

TechNova, India, told delegates at the conference. 
“India is in the sixth position for CO2 emissions 
world-wide. The Indian industry, including the 
printing industry, has done a lot of  work on the 
CO2 footprint. Certain innovations which were 
aimed at being ‘green’ resulted from this work,” he 
said, terming these ‘Greenolutions’ or the ‘cradle to 
grave’ approach (life cycle assessment) – innovating 
products that were sustainable and which could 
reduce the carbon footprint.

Khurana referred to higher temperatures, stronger 
storms, rising sea levels, warmer oceans, changes 
in plant life cycles, more droughts and wildfires as 

A sustainable solution for 
eco-friendly printing
Carbon dioxide emissions are rising. The impact of global warming is felt every day by all of us. 
Temperatures are changing, sea levels are rising, snow and rain patterns have altered. Global warming 
is something which the world has to learn to cope with. We can’t step back to the pre-Industrial mode. 
What can we do to be sustainable? That was the question Amit Khurana, COO, Newspaper Group, 
TechNova, India, dealt with at the WAN-IFRA conference in Chennai recently. Susan Philip reports
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the impacts of  global warming. Asserting that “we 
have to save ourselves, as Mother Earth will find her 
own balance,” he said greenolutions showed the way 
towards long-term sustenance. 

Life cycle assessments conducted by the newspaper 
industry revealed that 60 per cent of  the CO2 it 
generates came from raw material manufacturing, 10-
15 per cent from the printing process. Transportation 
was another contributory factor. Electricity 
consumption had a role to play, too. 
“We need to analyse where we are and how to 

reduce our carbon footprint,” he stressed. “One kg 
of  wood binds 2.3 kg of  CO2. Paper is one of  the 
most recycled products, one of  the truly sustainable 
products,” Khurana pointed out. Understanding the 
environmental impacts of  paper and discovering the 
best paper choices were ways to go forward.
“Corrective measures are being taken by all those 

involved in the printing industry. CO2 emissions 
from paper mills have reduced by 22 per cent in 
the past few years. Responsible printing practices, 
incorporating proven and specific green processes 
that avoid pollution, reduce waste and reuse natural 
resources, have been adopted. These increase efficacy 
and thereby lessen CO2 emissions. As much as 55 per 
cent of  plates used by the Indian newspaper industry 
are green. That’s a huge achievement and has resulted 
in significant saving of  water,” Khurana explained. 

Fortunately, there was more and more acceptance 
for green innovations in the industry. But was the 
consumer aware of  such steps and the value of  such 
exercises? Khurana said newspaper and newsprint 
consumers ranged from ‘true-blue greens’ – people 
who really cared – to those to whom such efforts 
didn’t matter at all. Amit Khurana in the course of  his presentation at the conference.



<

“Green has to be business sustainable as well. And 
some projects only have a green value, there is no 
value for the customer. It is up to the print industry 
to create awareness among consumers, who will then 
demand more green products,” he said. 

TechNova had been following green practices 
to avoid pollution, reduce waste, reuse natural 
resources, increase energy efficiency and reduce 
carbon emissions. It had moved from the Go Green 
to the Living Green stage.  

At TechNova, waste minimisation plans were in 
force. For each project, an audit was conducted to 
identify waste, evaluate options, implement the plan 
and monitor results, Khurana explained.  “We’ve 
taken many steps. We recycle package material, we 
do green audits. We use eco-friendly chemicals.” The 
company had brought down chemical use from 150 
ml/ sq mt to 20 ml. New eco-friendly products such 
as machine wraps and vegetable oil-based solvents 
were being sourced from abroad.  

Nalin Mehta is executive editor, TOI Online
The Times of India (TOI) has promoted its consulting editor, Nalin Mehta, and assigned him the new 

role of executive editor, TOI Online. Mehta has previously been managing editor, India Today (English 
TV news channel) and is also an award-winning social scientist and author. He has authored four book, 
three edited books and over 20 refereed academic journal articles and book chapters. He is co-director, 
Times Literary Festival; senior fellow, India Development Foundation (IDF), an editor, South Asian 
History and Culture (Routledge) book series and journal.

(Courtesy: exchange4media.com)

<
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Using a longitudinal analysis of  readership data 
(2007, 2011, and 2015) of  51 US newspapers 
(with circulations under 120,000), the findings 

of  the study, essentially, said that newspapers’ 
assumptions, and subsequent strategies, that “print 
will one day die” and “digital will rule” were woefully 
off  the mark. The study doesn’t outright suggest that 
publishers abandon their digital efforts, rather, to play 
to the strengths of  where newspapers’ audience and 
revenues mostly reside – in print.

Chyi revisits the study in this World Printers Forum 
Report, addressing and challenging some of  the heated 
debate that ensued when the study was published, 
particularly from what she calls the “pro-digital, anti-
print” voices within the industry.

She concludes her part of  the report, which also 
includes feedback from a broad range of  industry 
experts, by saying: “The key is to acknowledge the 
reality, drop the death narrative [of  print], value 
audience research, and deliver quality content through 
preferred platforms. Albeit no longer ‘wildly profitable,’ 
there is still a future of  newspapers.”

So let us “start” there…
WAN-IFRA supports and promotes the ongoing 

transformation within our industry, much of  it indeed 
driven by technology but ultimately by our audiences 
and their ever-shifting consumption habits. We believe 
that an agile, multi-platform strategy is the only way 

BY SPECIAL ARRANGEMENT WITH WAN-IFRA

World News Publishing Focus
Your Guide to the Changing Media Landscape

Just when you thought the old print vs digital debate was no longer useful, along comes a study to 
stir the flames. This past summer after journalism professor H. Iris Chyi and doctoral student Ori 
Tenenboim of the University of Texas published their study, Reality Check – Multiplatform  Newspaper 
Readership in the United States, 2007-2015, this new, or old,  debate was on in the  US, says      
Manfred Werfel, WAN-IFRA Deputy CEO

A controversy continues: the 
print-online performance gap

forward to satisfy those evolving habits. And it goes 
without saying that there is no one-size-fits-all strategy 
for any publisher, market or region. 

Print remains a core platform for most 
publishers

For most publishers around the world, print indeed 
remains a core part of  any platform strategy, and 
our World Printers Forum focuses its energy on 
exploring the innovations and strategies for newspaper 
printers.

This study, and our report, begs the question to us: 
What if  we are on the wrong path? What if  we should 
still be focusing most of  our investment and energy 
primarily on print?

Chyi is pretty clear in her arguments and conclusions. 
It was interesting to read the feedback from the global 
panel of  newspaper experts – publishers, printers, 
(production) suppliers – we interviewed about the 
study. Most agreed: it’s not a question of  print or 
digital, it’s more a question of  what readers want and 
delivering them quality content however they want 
to receive it.

In fact, this is precisely the point made by Financial 
Times CEO John Ridding in January of  this 
year in an article headlined: “Who wants today’s 
newspapers?” He emphasised the importance of  the 
printed newspaper in the media mix when he stated: 
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“Ultimately the FT strategy is led by its readers. If  
they don’t want print, we won’t deliver it. The fact 
is, they do. And they do so as part of  a portfolio of  
formats – perhaps a digital summary when they wake, 
the newspaper over coffee or at the weekend, desktop 
on arrival at work, email alerts through the day, video 
when on a mobile device.
"Not losing money on print is obviously good 

for business. But there are additional benefits. It 
re-establishes the rightful order for an independent 
media. To summarise the late, great Henry Luce, the 
primary relationship of  a newspaper should be with 
its readers, not its advertisers. Hard-headed Mad Men 
and Women get this, too. Proof  of  quality circulation, 
through successful price rises and robust readership, 
has enabled the FT to take advertising share in most 
markets and in most sectors. Confident pricing and 
quality circulation – even with the consequence of  
reduced volumes – are not an alternative to advertising. 
They are a support.”

'My favourite myth is that young people 
no longer read the print newspaper'

Hermann Petz reports similar experiences. He 
serves as the chief  executive officer at Moser Holding 
Aktiengesellschaft and chairman of  Supervisory Board 
at Regional Media Austria AG. Petz is also the author 
of  a German-language book titled The Newspaper is 
Dead; Long Live the Newspaper.

Petz was the keynote speaker at the World Printers 
Forum Conference in Hamburg 2015. What you will 
read in the headlines is print numbers have gone down 
again, Petz said, but he noted that 57.9 per cent of  
Tiroler Tageszeitung (TT) readers only read the print 
media. Thirty-two percent read both versions and only 
10 per cent of  TT’s readers are online readers only.

“My favourite myth is that young people no longer 
read the print newspaper,” Petz said, “but at TT, 40.3 
per cent of  people 14–18 years old read a TT print 
product.” 

At the beginning of  February 2017, Neil Thurman, 
who works at the Department of  Communication 
Studies and Media Research at LMU Munich and at 
the Department of  Journalism, City University of  
London, UK, published a scientific article concerning 
the time British newspaper readers spend reading their 
newspapers. 

He came to the conclusion that “of  the time spent 
with 11 UK national newspaper brands by their 
British audiences, 88.5 per cent still come via their 

print editions, 7.49 per cent via mobiles, and just 4 per 
cent via PCs.” He continues, “UK national newspaper 
brands engage each of  their online visitors for an 
average of  less than 30 seconds a day, but their print 
readers for an average of  40 minutes.”

But how will the opportunities for the printed 
newspaper develop in the future? In Europe, it has 
been our experience that many technical, scientific 
and society trends develop first in the USA before 
growing in importance in Europe following a certain 
time lag. This can be expected to be the case especially 
for the digital social media, as they are developed and 
used first in the USA, something that is additionally 
favoured by the largely liberal economic policy of  the 
United States.

US situation might offer glimpse of  
future for all 

Consequently, if  the current situation in the North 
American newspaper industry provides an indication 
of  what the future can be expected to bring for the 
European industry (and after a certain delay also for 
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The cover page of  the report.
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the countries in the Middle East and Asia), then it 
is definitely worthwhile to take a look across the 
Atlantic.

Perhaps it is possible to identify most immediately 
the competition between digital and print as well as 
the interrelationships between the rise of  the former 
and the supposed decline of  the latter on the basis 
of  the development of  regional newspapers. Chyi and 
doctoral student Ori Tenenboim from the University 
of  Texas at Austin are currently having to deal with a 
large volume of  protest due to a study on this topic. 
Since the US news portal Politico reported about 
its results, there has been an increasingly passionate 
discussion in the USA concerning the central 
assertions of  the paper.

The authors closely examined whether the digital 
focus on the reader market in recent years bore fruit. 
In their analysis, it did not.

The reach of  the print versions of  the investigated 
newspapers dropped from 42.7 per cent to 28.8 per 
cent between 2007 and 2015. The online reach of  the 
newspaper websites stagnated, but in the same period 
rose from 9.8 per cent to just 10 per cent. “Therefore 
we do not believe that the readers abandoned the print 
product for the websites of  the newspapers,” Chyi 
told the trade publication 4c. The online versions of  
the newspapers seem to be once again on the losing 
side in recent years: In 2011 their reach had actually 
achieved 10.7 per cent. 

The authors of  the study deliberately excluded 
the major national or internationally important US 
newspapers from their investigations as, due to their 
prominent position, these newspapers, e.g. The New 
York Times, The Wall Street Journal, USA Today, 
differ from the majority of  regional newspaper houses 
and accordingly are not exemplary for the mass of  
medium-sized publishing houses with a regional 
focus.

For this report, jointly prepared by WAN-IFRA and 
the trade publication 4C, H. Iris Chyi wrote a summary 
of  her last year’s study. In her summary, she also 
reflects upon the reactions to date and the discussion 
about the study in the USA.

Moreover, we considered it important to discover 
the views of  newspaper experts outside of  North 
America on the matters under discussion.

To this end, we interviewed a number of  acknowledged 
experts from newsrooms and publishing houses, 
as well as equipment manufacturers and material 
suppliers. We include their replies to our six questions 

in this report, after the summary of  the Texas study.

Goal is to encourage discussion about future
It is not our objective with this publication to present 

unchallenged truths, but to encourage a discussion on 
the importance of  the printed newspaper today and 
in the future, as well as the consequences from the 
findings of  this research. 

For this purpose we also wish to use this year’s “Print 
World” conference, which will be held together with the 
IFRA Expo from 10 to 12 October in Berlin. We are 
pleased to announce that H. Iris Chyi, who authored 
the study, has already confirmed her participation in 
the Print World conference in October.

(This article appeared in the April-May edition of  World News 
Publishing Focus. The report cited is available free of  charge to 
WAN-IFRA Members (through the following link). Non-members may 
follow the same link to order the report for 250 euros: www.wan-ifra.org/
reports/2017/03/21/print-online-performance-gap.

<

Kerala-based media conglomerate 
Mathrubhumi bagged the Best International 
Publisher Award at 36th edition of Sharjah 
International Book Fair. The group became the 
first Indian media house to win the prestigious 
title so far. The award was received by                 
M.V. Shreyams Kumar, joint managing director, 
Mathrubhumi Printing & Publishing Co from 
Sharjah ruler and supreme council member, 
Sheikh Sultan bin Muhammad Al Qasimi at the 
inaugural session of SIBF. 

Speaking on this occasion Shreyams said, 
“It’s an honour to receive such a prestigious 
accolade at this time as Mathrubhumi just 
marked its 94th birthday. It’s a great privilege 
that we have received the award from the ruler 
who has high regards and fondness for books. 
The award is a recipient of efforts and hard 
work put in by our team.”

(Courtesy: exchange4media.com)

Mathrubhumi bags 
best publisher award 

<
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Highlights commitment to 
environmental solutions 
Kodak has announced the release of its 2016 

corporate responsibility report, highlighted 
by the company’s commitment to achieving 

10 new environmental and social sustainability 
goals by 2025. In addition to detailing Kodak’s goals, 
the report, titled, See Us Now, provides a view of 
Kodak’s social and environmental sustainability 
efforts in place today throughout the company and 
across the globe. The report details measures Kodak 
both has in progress and is aiming to implement 
focused specifically on reducing waste and creating 
energy efficiencies, reducing emissions, conserving 
water and improving employee and community 
engagement.
“At Kodak, we continue to leverage our deep 

domain expertise in scientific innovation to provide 
the most advanced and environmentally-friendly 
technologies to reach our goals,” says Jeff Clarke, 
CEO of Kodak.“I’m excited about the programs we 
have in place and am looking forward to what the 
growing adoption of our sustainable technologies 
will mean for the future as we look to move the 
needle on better environmental practices.”

Kodak’s aim is to continue the progress it has 
made against environmental goals through a 
variety of measures taken over recent years. One 
example is the implementation of state-of-the-art 
wastewater treatment in its Osterode, Germany 
manufacturing facility, which has now reduced 
its demand for water from public sources by an 
amount equivalent to the needs of 2000 people per 
year. Similarly, Kodak’s Eastman Business Park in 
Rochester, NY, has repurposed its solvent recovery 
operations, once used for film and chemical 
manufacturing in the 1920s, to recycle 40 million 
pounds of methanol, ethanol and other potentially 
hazardous materials in 2016.

Looking ahead, by 2025, Kodak’s aim across all 
global operations is to commit to working towards 
a number of environmental and social sustainability 
goals, including: 

Waste•	 : Approach zero waste at Kodak sites 
worldwideby achieving 99 per cent overall 
waste diversion from landfill and incineration

GHGs•	 : Reduce greenhouse gas emissions from 
worldwide Kodak operations by 25 pc
Water•	 : Reduce water consumption from 
worldwide Kodak operations by 25 pc
Water/ energy•	 : Enable Kodak customers 
to reduce water consumption, energy 
consumption, greenhouse gas emissions and 
fossil fuel energy consumption with innovative 
products andalternative energy solutions
Recycling•	 : Triple the quantity of spent solvents 
recovered by Kodak from external sources
Safety•	 : Achieve 25 pc reduction in occupational 
injury rate
Diversity and inclusion•	 : Maintain 100 pc 
Human Rights Campaign Foundation (HRC) 
Index score and continue to be included on the 
organisation’s list of Best Places to Work for 
LGBT Equality each year.
Community outreach•	 : Double the number 
of hours Kodak employees support local 
communities through philanthropy and 
volunteerism. Maintain employee community 
service engagement in 100 pc of communities 
in which Kodak operates worldwide.

Kodak’s 2016 Corporate Responsibility Report 
is its first since 2013. In the period since, 
because of Kodak’s adoption of a new enterprise 
strategy, sharpened focus on new priorities and 
reorganisation of global operations, the report 
does not attempt to compare 2016 environmental 
data to measures from previous years. Every effort, 
the release from Kodak says, has been made to 
comprehensively report data on a worldwide 
basis, encompassing all Kodak-owned and -leased 
facilities. Although the document was not prepared 
in strict accordance with Global Reporting Initiative 
(GRI) standards, Kodak has endeavoured to report 
environmental performance and safety data in a 
manner consistent with GRI G4 definitions, it adds. <

KODAK CORPORATE SOCIAL RESPONSIBILITY REPORT

18 December 2017SurveyRIND
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Amar Ujala prepares for 
the future

Amar Ujala Publications has been busy getting its 
printing plants ready for the future. The last year has 
seen Amar Ujala Publications investing in at least ten 
automation systems produced by QI Press Controls 
(QIPC-EAE). As a result, the Dutch specialist in 
measurement and control equipment for the printing 
industry has seen a significant rise in its share on the 
Indian market.

The Manugraph Cityline press, located in Agra, 
around 150 kilometres south of  New Delhi, has 
been equipped with 14mRC-3D cameras for colour 
register, all fitted with Automatic Ink Mist Shields 
(AIMS) for automatic cleaning of  the lenses. Likewise 
in Agra, 14 mRC-3D cameras for colour register, 
fitted with AIMS, were installed on the Manugraph 
M360 press. The last project in Agra consisted of  
2mRC-3D cameras for colour register, fitted with 
AIMS, for the TPH Orient  press. The installation 
represents an expansion of  the existing system.

In Lucknow, approximately 400 kilometres south-
east of  New Delhi, two TPH presses were provided 
with QIPC-EAE automation systems. The TPH 
Orient 35000 press here was equipped with 21mRC-
3D cameras for colour register and cut-off  ribbon 
control, fitted with AIMS. On the TPH Orient press, 
a total of  2 mRC-3D cameras for colour register 
were installed, likewise with AIMS. The two new 
cameras represented an addition to the new tower 
on the press.

In Noida, a suburb of  New Delhi, a further two 

presses were provided with new automation systems. 
On the TPH Orient 45000, a total of  18 mRC-3D 
cameras for colour register and cut-off  control were 
installed. All cameras here were also fitted with AIMS. 
On an extra tower on the TPH Orient, 2 mRC-3D 
cameras with AIMS were also installed. 

A TPH Orient Xcel press in Dehradun, around 200 
kilometres north of  New Delhi, was also fitted with 
21 mRC-3D cameras with AIMS for colour register 
and cut-off  control. The TPH Orient press in 
Kanpur, 50 kilometres south-west of  Lucknow, was 
equipped with a new tower which included 2 mRC-
3D cameras with AIMS for colour register. Finally, 
in Moradabad, 150 kilometres east of  New Delhi, 2 
mRC-3D cameras with AIMS for colour register were 
installed on the TPH Orient’s new tower.

   

Rotocobrhi adds a 
Goss Sunday 5000

Rotocobrhi, a web offset printer part of  the Walstead 
Group, has added a Goss 96-page Sunday 5000 web 
offset press to their existing installed base in Madrid, 
Spain. The Goss Sunday 5000 96-page press will be 
configured with a PCF3 combination folder and an 
additional short grain folder, replacing two existing 
48-page press. 

The Goss press will be used to expand Rotocobrhi’s 
current magazine, retail and catalogue production 
capabilities to increase page capacity in these markets. 
The Sunday 5000 will be installed in the second half  
on 2018 and allows 96 full A4 magazine pages per 
cylinder revolution to be printed with maximum 
operational flexibility and efficiency. 

José Maria Camacho, CEO of  Rotocobrhi, explains 
that the latest purchase of  a Goss Sunday 5000 will 
better address the retail market. “Retail is a growing 
market and we have seen more of  our business 
coming from this sector, where the product adds 
value to the customer experience as well as promoting 
their merchandise. We needed to improve efficiency 
as well as capacity - adding the Sunday 5000 with the 
wider web width will help us to increase our services 
and productivity in the future.”
“The Sunday 5000 is designed for high output, 

quality and versatility,” states Theo Buchmeyer, VP 
Business Development at Goss. “With fast make-
readies and low waste, as well as the smaller non-print 
area and shorter cut-off  to save paper, this is an ideal 
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The mRC-3D camera with AIMS.
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solution for Rotocobrhi as they expand into the fast-
moving retail market. We look forward to supporting 
Rotocobhri’s growth plans”

The Sunday 5000 is the world’s first 96-page web 
offset press, utilising the proven advantages of  Goss 
gapless blanket technology to deliver high output 
and high quality. Fast make-readies and simplified 
operation also create a unique ability to print high 
pagination jobs more efficiently and competitively, 
even at extremely short run lengths. High speed and 
proven durability ensure continued performance at 
signature counts well into the millions. Such versatility 
is complemented by gapless printing, which with 
virtually no gap bounce, ensures that every magazine, 
directory, catalogue, book, insert or coupon is printed 
with premium quality.

Rotocobrhi is owned by Walstead Group, owners 
of  Wyndeham Group, the UK’s largest web offset 
printer and Leykam Group in Austria. Walstead 
acquired Rotocobrhi in 2015, alongside Eurohueco, 
a gravure printer based in Barcelona. The combined 
business is the largest printer of  long run commercial 

and publications products in Spain, specialising in the 
production of  magazines, supplements, catalogues 
and flyers for the Spanish and European publishing, 
mail order and retail markets.

Rapida 75 Pro for 
Länggass Druck in Berne

Länggass Druck AG was founded in 1878 and is 
a successful long-established Swiss company in the 
heart of  Berne. It sees itself  as a competent service 
provider and offers a broad portfolio of  conventional 
and digital products, comprising media prepress, 
printing, equipment as well as logistics. 

Within the framework of  a strategic reorientation, 
the two managing directors, Tomi Reinhardt and 
Markus Geiger, after intensive evaluation, decided in 
favour of  a single-press concept with the new Rapida 
75 Pro. 

Since 2008-09, Länggass Druck has been using two 
Rapida 75 half-format presses, a five-colour press 

Rotocobrhi has upgraded their existing short grain press facility in Madrid with a Goss 96-page Sunday 5000 web offset press.
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with coating and a four-colour perfector. They are 
now to be replaced by a highly automated Rapida 75 
Pro with coating unit. Länggass Druck now has the 
ideal preconditions for providing optimum solutions 
for the many different customer requirements.

Greater productivity and production efficiency are 
expected from the higher press output of  up to 16000 
sheets per hour, as well as from the extended features, 
automation and process integration. The customer-
specific service concept of  Print Assist AG, including 
24/7 remote maintenance by the factory, means ideal 
support for the medium-sized company. 

The Rapida 75 Pro featured at drupa 2016 proves 
convincing with short, effective make-ready times, 
a practice-oriented automation concept, a high 
level of  operating comfort, excellent print quality 
and functional design. The lower energy and space 
requirements in comparison to other presses are 
ideal for Swiss requirements.

Its comprehensive technical equipment includes 
fully automatic plate changing (FAPC), the 
disengaging of  unused inking units from the control 
console, parallel washing processes (CleanTronic 
Synchro), a coating unit with semi-automatic forme 
changing and automatic flushing, VariDry IR/hot-air 
dryers with high energy-saving potential, as well as 
QualiTronic ColorControl inline colour measuring 
and control technology. With the “One-Button Job 
Change” program on the new ErgoTronic control 
console, time savings of  up to 50 per cent can be 
achieved. 

Rotoman DirectDrive at 
Vogt-Schild inaugurated

Vogt-Schild Druck AG celebrated the inauguration 
of  the new web offset Press on two days (20-22 
September) with around 120 guests. The Swiss 
printing company’s machine park is now in state-of-
the-art condition and ready to face the future, thanks 
to its investment in a highly flexible system. By 
putting the world’s most modern printing integration 
into operation, the Derendingen-based Vogt-Schild 
Druck AG reacts to the challenges of  the print and 
publishing sector. 

The Rotoman DirectDrive enables industrial 
production of  the highest standard. On a big screen, 
the 120 guests of  the inauguration event were able 
to witness the different highlights and technological 
innovations live. The new system prints, amongst 
others, magazines, placemats and business reports 
at Vogt-Schild Druck AG. Not only does it reduce 
waste, but can also be considered the world’s most 

Looking forward to the new generation of  presses (left to right): Tomi 
Reinhardt, managing director, Länggass Druck; Peter J. Rickenmann, 
CEO, Print Assist; Markus Geiger, managing director, Länggass 
Druck; and Philipp Feller, production manager, Länggass Druck.

The printers from Länggass Druck during training on the new press at 
KBA-Sheetfed.
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QIPC-EAE performance 
package for Saudi Arabia

Earlier this year, Saudi-based Al Madina Printing 
& Publishing Co started using automation systems 
installed by QI Press Controls - Engineering 
Automation Electronics (QIPC - EAE). Its printing 
plant - located in Jeddah - placed an order for a 
performance package with the Dutch specialist in 
measurement and control systems for the printing 
industry. Al Madina is thus able to take full advantage 
of  QIPC’s takeover of  EAE. The systems help bring 
about increased production reliability for Al Medina 
Printing & Publishing Co., as well as halving its 
output of  waste.

With installation of  the QIPC-EAE systems, the 
Saudi Arabian media company is clearly making an 
investment in the future. “There’s a possibility of  
them upgrading to closed-loop colour control next,” 
explains Erwin van Rossem, head of  sales at QIPC. 
This is fairly straightforward since the systems now 
installed at Al Madina Printing & Publishing Co are 
fully geared up to this. 

The Goss Universal 50 press has been fitted with 
18 IDS-3D cameras for colour register. The cameras 
all come with optional Automatic Ink Mist Shields 
(AIMS) for automatic cleaning of  the lenses. EAE 
was responsible for upgrading the existing controls 
on the press and section with modernisation of  
the EAE INFO system, EAE Baltic Star control 
consoles and an upgrade from PPC to CLC. As a 
result, outdated components have been replaced and 
long-term support guaranteed. 

Press manufacturer Goss had a big part to play in 
the decision of  Al Madina Printing & Publishing 

modern printing integration in combination with the 
Inline Control systems by manroland web systems. 
And the Smart Printing already starts at the paper 
feeder in the cellar rooms.

The Rotoman DirectDrive has an immense 
appetite. In normal operation, it prints 65000 copies 
of  a 16-page brochure in one hour. In order to 
avoid bottlenecks, Vogt-Schild Druck doubled the 
paper storage and equipped it with a semi-automatic 
unpacking station, as well as production preparation 
spaces.

Four printing units for the colours yellow, magenta, 
cyan, and black are standard. But the new machine 
offers a bit more. A fifth special unit makes it possible 
to print, for example, typical customer colours or 
scented coatings, which can be rubbed. 

A printed strawberry then actually smells like a 
strawberry. A 14-meterlong drying oven ultimately 
enables a saving of  40,000 litres of  heating oil per 
year. While in the past, the waste heat vanished 
through a chimney, a paint shop in the neighbourhood 
now benefits from it. The two companies share 
the substantial energy saving attained through the 
warmth exchange system. 

With a tasty welcome drink in their hands, the guests 
– among which were many customers of  Vogt-Schild 
Druck AG – listened to the talks held at the event. 
The eyes of  the host, Rolf  Steiner, glistened as he 
talked about his new printing press.

Only print stirs real emotions – all of  the guests at the event celebrating 
the inauguration of  the new Rotoman DirectDrive at Vogt-Schild in 
Switzerland agreed.

The Goss Universal 50 press. 
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was underpinned by strong demand in the packaging 
sector and good signings for commercial sheetfed 
presses and flatbed die-cutters. Revenue grew by 7 pc 
from €443.8m in the previous year to €474.7m. The 
additional revenue with a good service business and 
lower costs resulted in an increase in segment profit 
to €20.3m (2016: €17.3m).

Order intake in the Digital & Web segment dropped 
to €111.1m compared with €128.5m in the previous 
year particularly as a result of  fewer new contracts 
for web offset presses for newspaper and commercial 
printing. Reflecting this, revenue came to €113.2m, 
down 8.8 pc on the previous year (€124.1m) despite 
the growth in service business and digital printing 
presses. The positive earnings trend in web offset 
and digital printing business came under strain from 
optimisation efforts at KBA-Flexotecnica, resulting 
in segment EBIT of  –€3.6m compared with the 
previous year’s figure of  –€1.9m.

Despite the higher customer prepayments, cash 
flows from operating activities came to –€24.6m 
and were thus down on the previous year’s figure 
of  –€5m. Whereas working capital was successfully 
reduced in large parts of  the group, inventories 
and customer receivables mainly rose in the Special 
Segment. However, the measures already taken will 
not have short-term effects. 

Aside from capital spending of  €27.9m, the free 
cash flow of  –€87.8m (2016: –€17m) was burdened 
by the payment instalments of  €37.4m made to date 
for the external funding of  a part of  the pension 
provisions. With its funds of  €117.1m, securities of  
€16.9m that can be liquidated at short notice as well 
as the high cash and guarantee facilities, Koenig & 
Bauer has a stable funding base. The equity ratio rose 
relative to the higher balance sheet total to 32.4 pc 
(end of  2016: 31.1 pc).

Following the 2 pc increase in revenue in the year 
to 30 September 2017 and the good earnings in the 
third quarter, the management board’s guidance for 
this year is based on the high order backlog of  €613m. 
Says CEO Claus Bolza-Schünemann: “The numerous 
press deliveries and service orders in the fourth 
quarter will trigger a surge in revenue and earnings. 
In view of  this business concentration, which is 
challenging due to the high capacity utilisation but 
not unusual, we expect an organic growth of  up to 
€1.25bn in group revenue and an EBIT margin of  
around 6 per cent in 2017.”

Co to opt for QIPC-EAE. “It was the client’s 
special request to have them closely involved with 
the installation of  the systems,” reports Erwin van 
Rossem. “A crucial aspect of  this was for us to 
establish an effective collaboration with them – and 
not just for this project: you have to bear in mind 
possible future orders from other clients.” 

Another key reason for the order was the fact 
that Al Madina Printing & Publishing Co had been 
working with EAE systems from as far back as 2000. 
At the time, Goss also acted as the go-between. “The 
takeover of  EAE by QIPC means that businesses 
can call on the services of  a single company able 
to provide both automation systems and control 
software,” Erwin van Rossem adds. “Not only is 
implementation easier, it also means less training of  
personnel.”

Koenig & Bauer on track to 
meeting targets 

Following a good third quarter, the Koenig & Bauer 
group took a large step towards achieving its growth 
targets for revenue and earnings this year, the year in 
which it was celebrating its 200th anniversary. In the 
first nine months, order intake rose by 3.9 per cent 
over the previous year (€869.8m) to €903.4m. 
“In addition to our expanding service business, the 

increase in new orders was underpinned by gains in 
the growth fields of  packaging and digital printing,” 
says CFO Mathias Dähn. CEO Claus Bolza-
Schünemann reported on a first order for the newly 
developed digital CorruJET sheetfed press addressing 
the prospering market of  corrugated printing, which 
attracted great customer interest at the trade event 
FEFCO in Vienna in October. 

Revenue rose by 2 pc to €847.7m. With the book-
to-bill ratio of  1.07, the order backlog of  €613.2m 
at the end of  the quarter remained at the previous 
year’s high level. EBIT came to €36.4m in the first 
nine months. The previous year’s figure of  €39.2m 
had been influenced by a catch-up effect of  €4.9m 
from a security press project. Group net profit came 
to €29.5m (2016: €32.5m), equivalent to earnings per 
share of  €1.79 (2016: €1.98).

Order intake in the Sheetfed segment rose by 11.7 
pc over 2016 (€429.8m) to €480.3m. In addition to 
the clear increase in service orders, the performance 
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manroland showcases 
e:line systems at Expo

The IFRA World Publishing Expo in Berlin 
(10th-12th October) was an all-round success for 
manroland web systems. The web offset market 
leader showcased the power of  its e:line newspaper 
printing systems and future oriented business models 
in the service sector. 

CEO Alexander Wassermann highlighted the 
continuously high commitment of  the company in 
newspaper printing. “The high-performing business 
partner” is how manroland web systems expresses 
its self-conception. In practice, this means: “We are 
unconditionally at our customers service. Both in the 
new machine sector, as well as the service area.” 

In newspaper printing, the highly automated e:line 
series maintains its flagship position. A Geoman 
e:line, which will replace two competitor presses, 
will be delivered to Vorländer (“Siegener Zeitung” 
newspaper) by the end of  the year. In addition, Graz 
based Styria Druck AG has ordered a Colorman 
e:line. For its St. Veit site, the Austrian printing giant 
furthermore signed a comprehensive service contract 
for 10 years with manroland web systems.

With long-term service level agreements like the 
ones with Styria, the performance of  the existing press 
can be secured for a long time. The manroland web 
systems service programme is based on three pillars, 
which were in high demand at the trade fair: solutions, 
support and store. Prominent examples of  the solution 
service orders include two PECOM-X retrofits with 
a controls replacement on GOSS presses at two US 
print houses. With this multi-brand web press service, 

as Chief  Operating Officer (COO) at manroland web 
systems in May. The 41-year-old graduate engineer is 
responsible for construction, supply chain, service 
& assembly, project management and quality and 
technology. With his long-time experience in the 
development and implementation of  operative 
strategies, Kreichbaum has a perspective for the 
whole value chain. His prior work as production 
engineer at the Munich based aircraft engine 
manufacturer MTU provided him with the required 
practical background.

Cortina users meet and  
exchange experiences

This year’s meeting was already the 13th time that 
users of  the Cortina waterless newspaper press had 
come together to gather information on technical 
developments, to share practical experiences and to 
elaborate joint strategies within the framework of  an 
annual Cortina User Workshop. 

The event initiated by Koenig & Bauer is held at 
the location of  a different user or supplier industry 
partner each year, with central organisation placed 
in the dependable hands of  Peter Benz, project 
manager at KBA-Digital & Web Solutions and the 
driving force behind the workshop. The host for the 
2017 meeting was APEX International, the world's 
largest manufacturer of  anilox and metering rollers 
with headquarters in Hapert near Eindhoven in the 
Netherlands. 

The almost 90 participants represented 34 different 
companies from 13 different countries. The two-day 
workshop was moderated, as always, by Peter Benz, 
who was pleased to be able introduce numerous 
participants who were attending for the first time, in 
particular the future Cortina users Paul Huybrechts 
and Pascal Coenen from Printing Partners Paal-
Beringen N.V. in Belgium.

Marian Waterschoot, CEO of  Apex International, 
and Thomas Potzkai, head of  service and project 
management at KBA-Digital & Web Solutions, 
opened the workshop with an official welcome to 
the participants. Subsequently, a joint presentation 
given by Global Marketing Manager Jeanine Graat 
and Global Offset Manager Joris Cabri on behalf  
of  APEX International provided an overview of  the 
company’s product portfolio and explained some of  
the special features and benefits of  the technologies 

COO Franz Kriechbaum is a new 
member of  the executive board at 
manroland web systems.

manroland web 
systems proves its 
broadly diversified 
competence as a 
high performance 
business partner 
for the complete 
industry. 

The company 
also introduced 
its new member 
of  management, 
Franz Kriechbaum. 
Kriechbaum assu-
med his new position 
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used in anilox roller manufacture.
Further presentations addressed topics such as 

current retrofit packages and service modules, as 
well as future preventive measures planned by KBA-
Digital & Web Solutions to support the waterless 
Cortina process. The agenda for the first day was 
rounded off  with a short tour of  the production 
facilities in Hapert, and later a guided coach tour 
around Eindhoven followed by dinner together 
at the distinctive Evoluon conference centre. 
The second day was also devoted to a series of  
technical presentations and experience reports from 
representatives of  the supplier industry and users of  
Cortina presses. 

Paul Huybrechts, CEO of  Coldset Printing 
Partners, spoke about the print room of  the future, 
changing market conditions, and how his company in 
Belgium was responding to digital transformation. In 
November 2016, it was decided to further expand the 
Beringen location and then to close the Brussels plant 
by 2021. The project ‘Printroom of  the future’ was 
born. To realise the vision, an existing Commander 
press line is to be expanded over the course of  the 
next two years through the integration of  a Cortina 
comprising four towers, two folders, a coater and 
facilities for variable web widths. 

Patrick Danninger from the Rheinpfalz Print Centre 
in Oggersheim, near Ludwigshafen, presented the 
results of  a survey conducted among Cortina users. 
On the basis of  the feedback received, he evaluated 
user satisfaction in various areas, for example 
consumables, the waterless process in general and 
press technology.

Mitsunori Hayashi, General Sales manager for Toray, 
introduced the new sales organisation of  the TTCE 
Graphics Division in Prostějov in the Czech Republic 
and described how individual markets are served 
by the dealers marks-3zet, Wifac and Schneidler 
Grafiska, the latter specifically in Scandinavia. He also 
reported on the two new plate types Imprima WA and 
Imprima WB, which were launched successfully in 
the first quarter of  2017. Furthermore, he underlined 
that Toray would be working continuously to offer 
Cortina users maximum sustainability with regard to 
its products. 

Michael Millea, consultant to the Heights Group, 
explained the different sectors in which Heights is 
active. The partners of  the privately held family-run 
company include not only Toray, but also branch 
giants such as Kodak and Fuji, and even KBA-NotaSys 
in the field of  special printing applications. Michael 
Millea presented some of  the jointly developed 
products and drew attention to the main features of  
the TWP 1250 NEWS processor system.

Yuval Dubois, president and CEO of  Presstek 
Europe LLC, said that his company would be further 
strengthening its focus on the Cortina users in the 
future and had invested accordingly in both its 
sales organisation and technical support. Particular 
attention was to be paid to the provision of  technical 
advice to customers. The new Zahara XP Newz 
plate is an eco-friendly plate which can be washed 
with water alone. It is suitable for imaging on all 
platesetters which are compatible with waterless 
plates and operate in the IR-sensitive range around 
830 nm (thermal plates). 

The 13th Cortina User Workshop was as usual a very international meeting. The almost 90 participants came from 34 different companies in 13 
different countries.
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Thomas Fuss, director for web offset product 
management (Europe) for the Huber Group, gave 
a brief  overview of  the product portfolio and the 
reorientation of  the group’s web offset activities 
in Europe. The Huber Group is today committed 
to a simple basic formula for waterless printing 
inks, using reliable raw materials and geared to an 
optimised temperature stability. All basic components 
and specification limits have been defined in 
accordance with the experience gained and are thus 
reproducible.

Patrick Zürcher, managing director of  Freiburger 
Druck, reviewed the project, ‘Mineral-oil-free inks’, 
and the results of  tests conducted in Freiburg together 
with ink manufacturer KMI (Kwang Myung Ink Co. 
Ltd.) and Wifac bv. These results were described as 
extremely positive. 

The concluding highlight for the workshop 
participants was a thought-provoking presentation 
given by Reinhard Karger, corporate spokesman for 
the German Research Centre on Artificial Intelligence 
(DFKI) in Saarbrücken, entitled ‘Artificial intelligence 
– Dynamics for the economy, chances for humanity’.

The 14th Cortina User Workshop has been 
scheduled for 26th and 27th September 2018 and will 
be taking place in Munich, where the Huber Group 
has already offered to host the event. 

Koenig & Bauer Report 
No. 51 is out

During the festivities to mark the 200th anniversary 
of  the company in September, the oldest printing 
press manufacturer in the world also presented 
its new logo and branding for the future, visually 
symbolising the strong common umbrella which the 
parent organisation Koenig & Bauer spans over the 
group's activities in many different print markets. 

The comprehensive brand relaunch is also reflected 
by the latest 51st issue of  the customer magazine 
Report. First published back in 1994, KBA Report has 
now become Koenig & Bauer Report – with a new 
layout, typography and colour scheme. 

What has naturally remained unchanged, of  
course, is the diversity of  informative reports from 
print companies in different countries and market 
segments, on technical and process innovations, 
trends in the branch and the most varied business 
philosophies.

In his editorial for the anniversary issue, Koenig 
& Bauer president Claus Bolza-Schünemann looks 
back to the official commemorative event at the 
Vogel Convention Center in Würzburg, which drew 
widespread praise from the 650 international guests. 
Unanimous highlights of  that evening were a rousing 
keynote address from former Federal President 
Horst Köhler and insights into the worlds of  media, 
packaging and security from three CEOs of  major 
German and Danish printing companies. He also 
thanked all those who gave so generously to an 
anniversary donation call. 

The company itself  promised to double the amount 
collected with a donation of  its own, with the result 
that a sum of  €53,000 can now be transferred to the 
organisation Doctors without Borders to support their 
humanitarian work in many crisis regions around the 
world. Alongside articles on the brand relaunch and 
the anniversary festivities, the 56-page magazine is 
once again packed with interesting user reports from 
market segments ranging from commercial and book 
printing to packaging and newspapers. New technical 
solutions and service offers from the companies of  
the Koenig & Bauer Group are also presented.

Koenig & Bauer Report is published in German, 
English, French, Spanish and Italian. Copies can be 
requested from local regional offices or from the 
central marketing department of  Koenig & Bauer 
AG (E-mail: marketing@koenig-bauer.com). A PDF 
version of  the magazine is also available for download 
at: https://www.koenig-bauer.com/downloads/
koenig-bauer-report/

In line with the new brand appearance, Koenig & Bauer Report No. 
51 has been treated to a design make-over. 
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Fujifilm India launches 
Uvistar Hybrid 320 

Fujifilm India recently launched the Uvistar Hybrid 
320 at its state-of-the-art Demo Centre for Wide 
Format Inkjet Printers in Mumbai. The Uvistar 
Hybrid 320 is an all-round UV production printer with 
the flexibility to produce many kinds of  display print. 
From super-wide roll to multi-sheet rigid printing, the 
Uvistar Hybrid 320 offers the potential to broaden 
production capabilities in one investment.

The release of  the Uvistar Hybrid 320 is designed 
to build on Fujifilm’s position as one of  the leaders in 
the super-wide format market, providing printers with 
the very best in high quality, flexible and productive 
wide format inkjet technology. It is driven by 
patent Fujifilm technology and has been specifically 
designed to provide high quality at affordable costs, 
a more value for money proposition which Indian 
customers have always wanted. With the launch, the 
Uvistar Hybrid 320 joins Fujifilm India’s wide-format 
printer portfolio.

The Uvistar Hybrid 320 is a 3.2m, combination 
flatbed and roll printer, capable of  producing high 
quality output at speeds of  up to 201 square meters an 
hour. Utilising Fujifilm’s Dimatix Q-Class printheads 
and Uvijet UV inks, the Uvistar Hybrid 320 prints 
full greyscale output at an exceptional quality level 
and delivers a wide gamut of  vibrant colours. The 
press is available in a nine-channel configuration with 
CMYK, Lc, Lm, Lk, Orange and White ink channels 
which dramatically boosts performance to achieve 
speeds of  up to 201 square meters an hour.

Says Yasunobu Nishiyama, managing director, 
Fujifilm India: “With the launch of  Uvistar Hybrid 
320, we aim to strengthen our presence in the Indian 
graphic arts market. The graphic arts business is one 
of  the most important drivers for Fujifilm’s growth 
in the Indian market. With our world-class printing 
technology, we are focused on delivering high 
quality, technically advanced print solutions that help 
printers develop competitive advantage and grow 
their businesses.”
“The Uvistar Hybrid 320 is more than just another 

great addition to our wide format line-up. Its launch 
is the next vital step in ensuring that Fujifilm’s 
complete portfolio of  wide format products deliver 
the necessary solutions to all customers – regardless 
of  their needs in terms of  print size, turnaround time 
or run volume. Fujifilm is delivering on its objective 
to provide new solutions that feature the very latest 
inkjet technology to suit every printer’s needs. The 
new Uvistar Hybrid 320 is the logical next step in this 
journey and it ensures that printers in the super wide 
market maintain access to the very latest technology 
in order to maximise quality and productivity, and 
grow their businesses,” says S.M. Ramprasad, EVP - 
Graphic Arts Division, Fujifilm India.

Several innovative technologies come together in 
the Uvistar Hybrid 320, providing a breakthrough 
in speed, quality and versatility that can be achieved 
from a hybrid machine, setting the Uvistar Hybrid 
320 apart from the competition.

The first innovation is the use of  Fujifilm Dimatix 
Q-Class printheads and VersaDrop jetting technology. 
The heads enable the press to image in greyscale with 
droplet sizes ranging from 10–30 pl, which produce 
the finest details at the fastest speeds. Taking full 
advantage of  nine ink channels, the Uvistar Hybrid 
320 produces outstanding image quality with the 
inclusion of  orange ink increasing the colour gamut 
by 30 per cent.

Key features
Roll and rigid media capability up to 3.2m

Up to 2163ft2/hr throughput

10pl drop size with multi-pulse jetting for high 
image quality

Wide gamut multi-substrate Uvijet inks

Light colours, orange and white as standard

6 zone vacuum table

Continuous sheet and roll printing

Multi-sheet printing

The Uvistar Hybrid 320 super-wide UV printer.
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Another Uvistar Hybrid 320 innovation is its patented 
tri-lobal belt and six-zone intelligent vacuum system. 
The system delivers best-in-class media handling and 
ensures that all types of  substrates track accurately in 
roll or flatbed mode. Additionally, a dancer bar with 
spreaders keeps even the most difficult roll media 
from wrinkling before it enters the print area. Rear 
pinch rollers engage as rigid material moves from the 
print area on to the exit tables.

The Uvistar Hybrid 320 also has a ‘continuous 
board’ capability that increases productivity when 
feeding multiple sheets of  the same stock during 
production. This feature offers time savings between 
sheets as the print carriage continues moving. No 
time is lost due to the carriage returning to its ‘park’ 
position, requiring the job to be started again.

The wide colour gamut of  the Uvistar Hybrid 
320 is made possible thanks to Fujifilm’s new Uvijet 
US high performance ink, with CMYK, Lc, Lm, 
Lk, Orange and White in the standard ink set. The 
lights and Orange expand the colour gamut to match 
challenging Pantone and corporate brand colours, 
while the highly opaque White provides excellent 
coverage, with the ink set delivering excellent 
adhesion to a broad range of  substrates.

 

TeleSupportCentre a 
boon for customers

manroland web systems' Tele Support Centre takes 
over many diverse tasks for printing houses, like for 
example remote maintenance to ensure security of  
production and reduction of  fixed costs. Printing 
press producers are faced with a myriad of  challenges 
currently: The presses running times are increasing, 
the technological support is becoming more intensive 
throughout the life cycle of  web offset presses and 
down times and waste must be avoided with a view 
towards lean cost and time scheduling. 

Therefore, a comprehensive service offering is 
required. manroland web systems' remote access 
service through the Tele Support Centre, or TSC 
for short, is one of  the vital components involved. 
The TSC deals with over 10000 cases annually with 
a success rate of  about 98 per cent. The specialists 
from manroland web systems employ the know-how 
and the experience contained within the entire service 
team, in order to, for example, deal with customer's 
queries via remote connections in the shortest time 
possible. 

Furthermore there are experts from each specialist 
department available in the 2nd Level Support. "We 
are not always dealing with press down times", explains 

Seen at the Uvistar Hybrid 320 super-wide UV printer launch are Yasunobu Nishiyama, MD, and S.M. Ramprasad, HOD - Graphic Arts, 
Fujifilm India.
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Alexander Wachter, vice-president eCommerce, TSC, 
Customer Support. "However we solve a third of  
all cases within 30 minutes. Printing houses think a 
lot more from a preventative perspective these days. 
The customers demand that problems are identified 
and dealt with before it comes to acute malfunctions. 
Production has to run absolutely smoothly because 
each minute costs money. The monitoring and storage 
of  data in the sense of  preventative maintenance, 
enable us to recognise faults and deal with them 
at an early stage, before they can lead to serious 
problems." 

A regular evaluation of  data, which is on hand, allows 
manroland additionally to carry out improvement 
measures on the system which lead in turn to 
increased productivity. "Our customers benefit from 
a comprehensive service support. We recognised early 
that remote connections to the press serve far more 
than merely solving acute problems. We evaluate the 

data, for example, in order to produce regular reports 
and prepare upcoming service and maintenance 
work. In close cooperation with the customers, 
optimisation potentials can be demonstrated which 
would lead to significant cost reductions and an 
increase in producing time, explains Wachter.

Scodix Ultra2 Pro Digital 
Press launched

Scodix has announced the launch of  the Scodix 
Ultra2 Pro Digital Enhancement Press with Foil 
Station, the “ultimate multi material system”. 
Previously, the Scodix Ultra Pro system was the only 
digital enhancement presses worldwide capable of  
producing nine different applications, on the largest 
variety of  substrates and with all printing processes. 
Now the Scodix Ultra2 builds on that foundation 
further boosting flexibility, quality and productivity 
for customers. 

A pioneer of  the digital enhancement market, Scodix 
first introduced the Scodix S system in 2012, followed 
by the Scodix Ultra. Today, close to 300 Scodix 
systems are installed worldwide, serving the most 
demanding customers. The Scodix Ultra2, the new 
addition to the Scodix family of  digital enhancement 
presses, was designed as the ultimate multi material 
platform, enabling enhanced support for applications, 
substrates, and print processes. Users of  the Scodix 
Ultra Pro will be able to upgrade to the Scodix Ultra2, 
starting in 2018.

The Scodix Ultra2’s state-of-the-art design allows 
for broader flexibility, enhanced quality and increased 
productivity. The entire print engine has been changed 
to provide extensive flexibility, high accuracy of  print 
and cost effectiveness, supported by fast switching 
between polymers, with improved print quality and 
superior material flow. The Scodix Ultra2 includes 
five ink tanks, allowing a comprehensive choice of  
enhancements, in one platform. A new adaptive LED 
process controls the curing process with improved 
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The TSC customers expect a highly digitalised remote maintenance 
system and experts from manroland web systems to be on-hand.

The Scodix Ultra2 Pro Digital Enhancement Press with Foil Station.
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accuracy, while the unique Scodix PAS (Pin Activate 
Secure) technologies deliver superior enhancement 
with ultra-fine detail.

Says Scodix CEO Roy Porat: “Our aim at Scodix is 
to continually support our customers to ‘enhance their 
competitive edge’. There is no polymer in the world 
that is suitable for all substrates, no drop behaves 
the same on all substrates or all printed material. 
Consequently, we have developed the Scodix Ultra2 
Pro, alongside our variety of  innovative polymers 
designed for different purposes, as a system which 
can deliver the ultimate results. This is essentially a 
multi-material platform.”

He adds: “Expanded substrate offerings, the 
unparalleled nine different enhancement effects, as 
well compatibility with the largest variety of  CMYK 
processes, confirms Scodix’ position as the market 
leader in digital enhancement. The Scodix Ultra2 Pro 
represents our continued commitment to identifying 
areas for improvement within the graphic arts 
industry and proactively innovating.”

Color-Logic launches 
Touch7 Photo for Neon

Color-Logic has released Touch7 Photo for 
Neon.  Making the announcement, Mark Geeves, 
Color-Logic director of  Sales and Marketing, said: 

"Touch 7 Photo for Neon is a plugin for Adobe 
Creative Cloud which enables graphic designers to 
add neon into images with a click of  a mouse.  The 
new plugin, like the Touch 7 Photo Extended Color 
Gamut plugin, eliminates the need for manual 
masking, thereby creating in seconds what might 
otherwise require hours and several attempts.  Both 
plugins were shown to rave reviews at the recent 
Print 2017 and Labelexpo 2017 shows." 

Richard Ainge, Color-Logic CTO and creator of  the 
Touch7 technology, added: "Engine manufacturers 
continue to develop new inks for differentiating 
print.  Touch 7 Photo for Neon provides graphic 
designers with a simple one-button interface to create 
a neon separation within an image.  The guesswork 
and manual masking once required is eliminated, thus 
providing opportunities for generating new revenue 
and increasing margins while reducing waste and 
time-to-market with new neon ink technologies." 

Color-Logic develops colour communication 
systems and software tool sets for a variety of  special 

effect printing applications.  Color-Logic provides 
brand owners, product managers, corporations, and 
their advertising agencies the ability to differentiate 
themselves and their clients with a simple print 
production process that yields dramatic results.  Color-
Logic decorative effects utilise the existing workflows 
of  printers and designers, yielding dynamic results 
without the use of  special equipment.  Color-Logic 
supports the value of  print and works with designers 
and printers to enhance their printed media. 

Scodix E106 press all set for 
launch 

Scodix, the world’s leading provider of  digital 
enhancement solutions for the graphic arts industry, 
has announced that the Scodix E106 press will be 
commercially available from December 2017. The 
next units are planned to be installed in the EU and 
USA during Q1 2018. 

 Prospective customers can see the landmark 
B1 digital enhancement press running live ‘in situ’ 
at an Open House from 4-6 December 2017 at 
Gundlach Packaging Group’s facility in Oerlinghausen, 
Germany. Scodix will welcome Alvise Cavalari, 
Corporate Technology Packaging at Nestlé, to the 
event to talk about the importance of  packaging, 
how supply chain’s needs are rapidly evolving, and 
how that, in turn, is driving change in how cartons 
are made.

Gundlach Packaging Group was the first 
company in Europe to install the Scodix E106 
Digital Enhancement Press for beta stage testing. 

Publicity material for the Touch 7 Photo for Neon.
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Uwe Schürmann, Gundlach CEO and managing 
partner elaborates, “The packaging market is still 
in the early stages of  digital technology adoption, 
digital enhancement in a B1 format is the frontier – 
consequently Scodix provides a true distinction from 
the competition. We are thrilled that we were the 
first company in Europe to test the Scodix E106 and 
we’re excited to show the world what the technology 
can do at the upcoming Open House.”

The Scodix E106 made its debut at drupa 2016 and 
was developed specifically to deliver enhancement 
solutions for folding carton converters who need 
the 1060 x 760mm format. Multiple premium 
quality applications are all delivered on one platform, 
including Scodix Foil, Scodix Sense, Scodix Spot, 
Scodix Variable Data and Scodix Cast & Cure, all 
of  which are exclusive to Scodix and provide clear 
benefits for folding carton converters to differentiate 
their offering and boost profit margins.

Brand owners can create stunning products using 
foil over foil, adding Scodix Sense effects over foil, 
or personalising with Scodix Variable Data Sense 
or Scodix Variable Data Foil – effects that were 
previously unachievable in this market.
“We continually review new technologies from the 

digital sector,” sayss Schürmann, “And when we 
first saw Scodix we could instantly see substantial 
opportunity for our business. Scodix provides 
the solution for the difficulties of  short runs for 
versioning and personalisation, shorter and shorter 
timescales, and increased competition in a challenging 
economy.”

Adds Scodix CEO Roy Porat: “Printers and 
converters investing in the Scodix E106 will be able to 
clinch a competitive edge with value-added services 
that can truly energise brands. The B1 format brings 
all the advantages of  digital enhancement currently 

being exploited in the commercial market and 
takes us a step closer a new standard in packaging 
enhancement.”

Amcor Tobacco installs two 
long Rapida 106 systems 

Since 2012, giant packaging manufacturer Amcor 
has successfully run what is by far the world's 
longest medium format press, a Rapida 106 with 19 
printing and finishing units, at its tobacco packaging 
manufacturing site in Rickenbach, Switzerland. KBA-
Sheetfed will shortly be delivering two almost as 
long units of  this highly automated medium-format 
series, each with 17 printing, coating and drying units, 
to Amcor Tobacco Packaging sites in Mexico and 
Poland.

In September two identical machines were deliver-
ed to Amcor’s respective sites by 14 trucks and a total 
of  16 containers. The installation of  the first long 
Rapida 106 in the Amcor plant in Lodz, Poland, was 
scheduled to commence in September. The Rapida 
106 is a complex machine that consists of: a coating 
tower, two drying units, 10 printing units, double-
coating equipment, and triple delivery extension. 

Both the machines are designed for a maximum 
production performance of  15000 sheets per hour 
and are integrated in an automatic substrate logistics 
system. For a high level of  finishing diversity, the 
printing and coating units are equipped for UV / 
mixed operation. IR/TL/UV systems are located in 
the drying towers and in the delivery extension. Both 
presses are prepared for the subsequent retrofitting 
of  a ColdFoil Infigo SF 110 cold foil module.

For optimum performance, such complex systems 
require comprehensive automation. This is where the 

The breakthrough Scodix E106 Digital Enhancement Press for the 
folding carton market.

The two long Rapida 106 presses for Amcor Tobacco Packaging during 
final assembly at KBA-Sheetfed in Radebeul.
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(East), Zenith Offset, Kolkata; O. Venugopal, vice-
president (South), Anaswara Offset, Cochin; and 
Ashwani Gupta, treasurer, Choice Books & Printer, 
Jalandhar City.

two Rapida 106 presses come into their own, with, 
among other things, DriveTronic SPC simultaneous 
plate changers (including DriveTronic Plate Ident), 
CleanTronic Synchro for parallel washing processes, 
QualiTronic Professional (inline ink density control 
and sheet inspection) and the PPS system LogoTronic 
Professional. Emission Extraction Systems (EES) 
reduce the emissions at the sheet delivery. Coated ink 
duct panels (EasyClean) allow fast ink changes. 

Customers want more flexibility and shorter runs. 
This is why more and more orders are moving from 
gravure to offset presses. Amcor Tobacco Packaging 
is now investing in particularly long presses as they 
allow for offset high-quality packaging printing with 
elaborate finishing to be produced in one run and 
therefore make the process faster and more efficient.

At the same time, the 19-unit Rapida 106 in 
Rickenbach, Switzerland, is receiving further 
automation modules so that it is on the same technical 
level with the 2 new presses in Poland and Mexico. 

AIFMP office bearers for 
2017-18 elected 

A.M.S.G. Ashokan has taken over the reins of  the 
All India Federation of  Master Printers as its president 
with effect from October 1 this year. The following 
have been elected as office bearers of  the All India 
Federation of  Master Printers, for 2017-18:

A.M.S.G. Ashokan, Jeyagraham Art Crafts, Sivakasi; 
Maninder Singh, vice-president (North), Escort Press, 
Amritsar;  Raveendra Joshi, vice-president (West), 
United Multicolour Printers, Pune; Prakash Joshi, 
joint secretary, Laxmi Art Printers, Aurangabad; 
Prof  Kamal Chopra, immediate past president, Foil 
Printers, Ludhiana; Arvind Mardikar, general secretary, 
AD Graphics, Nagpur; Abhijit Sarkar, vice-president 

Press Information Bureau director-general Ira 
Joshi was on Nov 20 appointed as the director-
general of Doordarshan News following the 
retirement of Veena Jain, according to the 
Ministry of Information and Broadcasting. Press 
Insofrmation Bureau DG Ghanshyam Goel 
has been made the new DG of Directorate of 
Advrtising and Visual Publicity (DAVP), replacing 
Esther Kar, who was put on "compulsory wait", 
a ministry order said. Doordarshan News is 
currently producing news content in Hindi, 
English, Urdu and Sanskrit languages.

(Courtesy: exchange4media.com)

Ira Joshi is director-general, 
Doordarshan News 

<

Log on to
www.pressinstitute.in 

to read more such articles

With 19 printing and finishing units, the world's largest sheetfed offset installation has been in production at Amcor Tobacco Packaging in Rickenbach, 
Switzerland, for five years.
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with our newspaper, had gone to meet the 
Commandant of  the 2nd TSR at RK Nagar after 
obtaining a due appointment from him. But when he 
reached there he apparently had an argument with a 
PSO of  the Commandant outside the latter’s office, 
during which the PSO shot at him. Sudip died on the 
spot,” Subal Kumar Dey, editor of  Syandan Patrika, 
a leading Bengali newspaper of  Agartala, told The 
Indian Express over telephone.

On September 20, Shantanu Bhaumik, a reporter 
of  Din-Raat, a local TV cable news channel, was 
killed while he had gone to cover an incident at 
Mandai, about 40 km from Agartala, where a clash 
between CPI(M) and Indigenous People’s Front of  
Tripura (IPFT) supporters. The police later arrested 
a few members of  the IPFT. While the Left Front 
government of  Manik Sarkar had constituted a Special 
Investigation Team (SIT) to enquire into the killing 
of  Shantanu Bhowmik in September, journalists in 
Tripura and across the Northeastern region have 
been demanding CBI investigation in the case.

(Courtesy: The Indian Express)

Use editorial freedom wisely: 
Prime Minister Modi

Calling upon media houses recently to take extra 
effort to maintain credibility and use the editorial 
freedom wisely for public interest, Prime Minister 
Narendra Modi said that any reform in the media 
can only come from within through introspection. 
He also urged the media to look beyond politicians 
and on to the success stories of  1.25 billion Indians 
across the country.
“Editorial freedom must be used wisely in public 

interest. Equally, the freedom to write and to decide 
what is to be written does not include the right to be 
less than accurate or factually incorrect,” Modi said 
during his speech at platinum jubilee celebrations of  
Tamil daily Dina Thanthi at the University of  Madras’ 
Centenary Auditorium.

As editors of  media houses, who select and decide 
what was important and what was to be given 
more space, Modi said it cast upon them a great 
responsibility. He went on to quote Mahatma Gandhi 
to say: “The press is called the Fourth Estate. It is 
definitely a power but a misuse of  power is criminal.” 
As for reforms in the media, he said: “I strongly 

Kunwar Narain, Jnanpith 
recipient, passes away

Jnanpith award recipient Kunwar 
Narain, whose distinctive humanist voice 
made him one of  the most distinguished 
poets in post-independent Hindi lit-
erature, passed away at a city hospital on 

Wednesday. He was critically ill for the past 
four months, sources close to the litterateur 

said. He was 90.
Born in Faizabad, Narain was a post-graduate in 

English literature like several other Hindi poets of  
the time. His first book of  poems, Chakravyuh, came 
out in 1956 during the early, heady years of  the Nayi 
Kavita (New Poetry) movement. He earned further 
notice after being featured in Teesra Saptak (1959), a 
seminal anthology edited by the renowned Agyeya

Narain's mother and sister died of  tuberculosis when 
he was 11. An article by Arundhati Subramaniam for 
poetryinternationalweb.net says that the event had 

"an enduring impact on his life" and "contributed to 
the recurrent theme of  death in his writing." Among 
other things, "a close and sustained interaction with 
socialist politician Acharya Narendra Dev shaped his 
awareness of  Indian politics and the philosophies of  
Marxism and Buddhism in particular."

Apart from writing verse, Narain penned short 
stories and literary criticism. He translated poetry, 
notably of  Argentine litterateur Jorge Luis Borges. 
And he also wrote extensively on world cinema 
before writing on the subject became fashionable. 

(Courtesy: The Times of  India)

Journalist shot dead in Tripura
Yet another journalist was killed in Tripura, the 

second in two months. Sudip Datta Bhaumik was 
allegedly shot by a jawan of  the 2nd Tripura State 
Rifles (TSR) at RK Nagar, about 20 km from Agartala. 
Nandagopal Reang, the TSR constable has been 
arrested by the police. The incident occurred two 
months after another journalist, Shantanu Bhowmik 
was killed by a mob allegedly in the presence of  the 
police at Mandai, about 40 km from Agartala.  
“Sudip Datta Bhaumik, who was a senior journalist 

Kunwar 
Narain.
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believe the reform in the media, whenever required, 
can only come from within through introspection.”

 “Today, every citizen analyses, discusses, and 
attempts to cross-check and verify the news that comes 
to him through multiple sources. Media, therefore, 
must make an extra effort, to maintain credibility,” 
Modi said. He felt that a lot of  Indian media discourse 
was revolving only around politics. “India is more 
than just us politicians. It is the 125 crore Indians, 
which make India what it is. I would be happy to 
see media focus a lot more on their stories and their 
achievements.” While acknowledging media’s role 
in generating awareness and consciousness towards 
cleanliness, he pointed out that media could take the 
lead in fighting several issues such as climate change, 
he asked whether media could dedicate a little space 
on the same on a daily basis in order to mobilise mass 
awareness.

Citizens with mobile phones were journalists’ allies 
for sharing and dissemination of  success stories 
of  individuals. “It can also be of  immense help in 
directing relief  in times of  crisis and natural disaster,” 
he said. 

(Courtesy: The Hindu/ BusinessLine)

‘No viable business model yet for 
good journalism’

Nobody has figured out a viable business model for 
quality journalism and a distinction has to be made 
between the state of  news media and the state of  
journalism while critically assessing the performance 
of  news media, according to N. Ram, chairman, The 
Hindu Group of  Publications. 
“The two states tend to get conflated in public as 

well as media marketing,” Ram said in the keynote 
address at the annual conference of  the Organisation 
of  News Ombudsmen & Standards Editors (ONO) 
in Chennai recently. As the newspaper industry in 
India went through several changes in the recent 
past, he said, “There is a need to critically reflect on 
and rethink the implications of  the buoyant growth 
story.”

While the growth has also slowed down for the 
printed press, the situation of  news television was 
quite complex. Though the huge readership of  the 
Indian language press was recorded by political 
scientist Robin Jeffrey in his research, the “buoyancy 

and implications of  the print media development 
need not be romanticised,” warned Ram.
“The social reach of  the Indian press is still not 

impressive in relation to the population and this has 
implications in the news coverage.”  The coverage 
of  rural India was on the decline unlike 15 years ago, 
he said. The economics of  publishing newspapers in 
India had hardened while news televisions didn’t pay 
for itself, he pointed out.

As for the illegal practice of  ‘paid news’ that 
surfaced in the 2009 parliamentary polls, Ram said 
it was an endemic corruption, which was present 
even after the elections. Though the Press Council 
of  India did come up with a report on the issue, it 
did not name the culprits. The Press Council, Ram 
contended, was “infested” with representatives of  the 
media, “overwhelmingly populated” by proprietors, 
managers and working journalists and had no teeth, 
which was an “unsatisfactory state of  affairs.”

As against the The Guardian’s former Editor-in-
chief  Alan Rusbridger’s observation that journalism 
was changing at the speed of  light, Ram said it was 
changing at the speed of  sound in India, indicating 
the change was slow.

In the welcome address, ONO president Esther 
Enkin referred to the reported statement of  the 
President of  the United States wondering why 
reporters can write what they want and said, “We 
know that there is something serious going on.” 
While contending that there was a “singular lack of  
trust”, she insisted that the journalists’ work should 
be a vanguard of  restoring that trust.

Mukund Padmanabhan, editor, The Hindu, said the 
introduction of  the corrections and clarifications 
column in any newspaper generated an “enormous 
amount of  goodwill.” Readers reacted very positively 
to a publication that owned up its mistakes, he noted. 
He hoped that in the days ahead The Hindu’s readers’ 
editor A.S. Panneerselvan would be persuaded “in 
helping to draft guidelines on a range of  issues such 
as the use of  anonymous sources, social media policy 
and a whole slew of  other subjects that touch on the 
ethics of  the journalistic profession.”

 (Courtesy: The Hindu)
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‘Media freedom under attack 
from multiple sources’

Media freedom has come under attack from multiple 
sources, said N. Ram, chairman, The Hindu Group 
of  Publications, while speaking at a panel discussion 
organised by the Foundation for Media Professionals 
and The Lede at the Asian College of  Journalism 
in Chennai recently. The discussion, in which senior 
media professionals participated, focused on how the 
state’s overreach, extremist ideologies, social media 
harassment and intimidation have put journalism 
and journalists at risk, and whether the political class 
is making the media irrelevant. 
“India belongs to the notorious club of  shame 

under the Global Impunity Index compiled by the 
Committee to Protect Journalists. It is one of  the 
countries where investigation into murders of  
journalists is pending for years,” Ram said. The laws 
dealing with criminal defamation were one of  the 
most illiberal legislations and journalists in India 
were facing more hardships and threats now than 
what they had faced when the Bofors scandal was 
exposed, he noted.

Faye D’Souza, editor, Mirror Now, said journalists 
now tended to allow online abuse to pass. She recalled 
the murder of  journalist Gauri Lankesh and how the 
social media was used by trolls to discredit her and her 
work. “It is an organised attack. When one journalist 
is under attack, where is the rest of  the fraternity? 
Why aren’t we standing up online? Unfortunately, we 
are allowing a lot of  these to happen,” she said.

Journalists should keep themselves as honest as 
possible so that when they got a chance to deliver 
on big issues, they would get strength from their 
honesty, Ravish Kumar, senior editor, NDTV India, 
said. Veteran journalist B.R.P. Bhaskar said it was time 
for journalists and media organisations to introspect. 

“The link between journalists and the community has 
weakened. Whom are we trying to serve?” 

Ma Foi K. Pandiarajan, Tamil Nadu minister for 
Tamil Development, Culture and Archaeology, said 
politicians too faced intimidation from certain 
sections of  the media who sought favours and money. 
P.T.R.P. Thigarajan, head of  the DMK’s IT wing, said 
the issue of  access – for journalists towards those 
in power – depended on a situation and whether 
someone was in power or opposition.

Mukund Padmanabhan, editor, The Hindu, said 
journalists needed to start thinking about how to 
engage with people on social media platforms and 
should undertake their jobs with objectivity and 
fairness. 

Arun Ram, resident editor, The Times of  India, 
Chennai said, “We live in dangerous times where 
this feeling of  brethren is important. The threats 
should work as an adhesive and we should face it as 
a single entity.” S. Karthigaichelvan, MD of  Puthiya 
Thalaimurai, Ramachandra Murthy, editorial director 
of  Sakshi group, Revati Laul, senior journalist, 
actor-activist Gautami and Vidyashree Dharmaraj, 
editor, Covai Post, were also part of  the discussion. 
Sandhya Ravishankar, independent journalist, 
moderated. The forum also submitted petitions to 
Chief  Ministers of  five southern States, demanding, 
among other things, transparency, accessibility of  
information and security of  journalists.

 (Courtesy: The Hindu/ The Indian Express)

National Awards for Excellence 
in Journalism announced 

The Press Council of  India has announced the 
winners of  National Awards for Excellence in 
Journalism 2017. Sam Rajappa  and  Sarat Mishra, 
eminent journalists, were jointly designated awardee 
in the category Raja Ram Mohan Roy Award for 
their outstanding contributions towards Journalism.  
Shalini Nair, senior assistant editor, national bureau,  
Indian Express, Delhi, was chosen for the award of  
Rural Journalism & Developmental Reporting. K. 
Sujith, senior reporter, Mangalam Daily, Kannur and 
Chitrangada Choudhury, freelancer, Odisha, were 
jointly selected in the category of  Investigative 
Journalism.  

C.K. Thanseer, news photographer, Chandrika Daily, 
Calicut, Kerala, and Vijay Verma, principal photo 
journalist, Press Trust of  India, New Delhi, were 
jointly selected in the category of  Photo Journalism 
- Single News Picture. J. Suresh, chief  photographer, 
Malayala Manorama, was selected in the category of  
Photo Journalism – Photo Feature. Gireesh Kumar 
M.P., Times of  India, Kochi, Kerala, was selected for 
the award in the category of  Best Newspapers Art: 
Covering Cartoons, Caricatures and Illustrations. 
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Mahesh Gupthan, chief reporter, Malayala 
Manorama, Thiruvananthapuram, bagg-
ed the first prize for his article, They 

Are Also Our Pet Children, at the 11th edition of 
the PII-ICRC Annual Awards. In the Photography 
Section, the first prize went to Himanshu Vyas, 
chief photographer, Hindustan Times, Jaipur, for his 
photo-essay on the National Triangular Wheelchair 
T-20 Cricket Series.

This year, the theme was Living with Disability – 
Triumphs and Challenges.

In the Best Article category, T. Ajeesh, chief sub-
editor, Malayala Manorama, Malappuram, Kerala, 
won the second prize for his article, Life on Wheels. 
Mini Thomas, special correspondent, The Week, 
Bengaluru, received the third prize for her article, 
Able to Inspire.

Raj K. Raj, special photojournalist, Hindustan 
Times, won the second prize in the Photography 
Section for his photo-essay titled, Meet India Gate’s 
Charlie Mama. The third prize went to Kunal P. Patil, 
special photojournalist, Hindustan Times, for his 
photo-essay, Lost Hands, Not Dreams: India’s Para-
swimmer Heading to Rio Olympics.

A special award was announced for Swagata 
Yadavar and Prachi Salve for their three-part series, 
Why 12.1 Million Indians with Special Needs Are 
Illiterate, which appeared on the IndiaSpend 
website.

The jury members this year included Kamlendra 
Kanwar, senior journalist/ columnist and former 
editor of The Tribune, The Indian Express, and the 

Journalists from Malayala Manorama, 
Hindustan Times bag PII-ICRC Awards

Ahmedabad edition of The Times of India; S.R. 
Madhu, former journalist and now writer-editor; 
and Dr Jaya Shreedhar, adjunct faculty member, 
Asian College of Journalism, and former special 
correspondent, Frontline.”

The awards were presented by Dr Santosh 
Babu, chairman and managing director, Tamil 
Nadu Handicrafts Corporation Ltd, and officer 
on special duty, Chief Minister’s Special Cell, at a 
well-attended programme held at Hotel Residency 
Towers in Chennai on November 17.

Also present were the jury members, Surinder 
Singh Oberoi, political advisor, ICRC, and Ashish 
Bhatia, head of Production and Online Interaction, 
Communication, Research & Public Affairs 
Department, ICRC. Sashi Nair, director, Press 
Institute of India.  

The awards, instituted by the International 
Committee of the Red Cross (ICRC) and the Press 
Institute of India (PII), are presented every year. 
They are designed to promote and recognise the 
outstanding work of Indian journalists in the field 
of humanitarian reporting. Entries are required to 
depict the human suffering caused by disasters 
and situations of violence, and highlight the 
extraordinary resilience shown by people.

The award-winners pictured with the chief guest, 
members of the jury, Surinder Oberoi and Jeremy 
England, ICRC, and Sashi Nair, director, PII.
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It was a packed hall at the Residency Towers. 
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February

December MarchJanuary

2017

March 20-22, organised by WAN-
IFRA, in Berlin, Germany: eRev 
Exec Programme. More details 
from cecilia.campbell@wan-ifra.
org 

April

December 1 - February 2, 
Registration starts for WAN-IFRA 
Asian Media Awards. More details 
from wilson.leong@wan-ifra.org

December 11, organised by 
WAN-IFRA Academy, in Chennai: 
International Color Quality 
Tutorial. Contact vijayalakshmi.
murali@wan-ifra.org for details

December 7-10, organised by 
FESPA, in Istanbul: FESPA 
Eurasia 2017. Details on the 
FESPA website

December 11-14, organised by 
IPAMA & Expo Centre Sharjah, in 
Sharjah: Print Pack Arabia. More 
details from gaurav@expo-centre.
ae/ rajesh@expo-centre.ae/info@
expo-centre.ae

December 14-15, organised 
by WAN-IFRA, in Hyderabad: 
Advanced Infographics for Print 
and Online. More details from 
vijayalakshmi.murali@wan-ifra.org

January 26: Call for entries for 
INMA Global Media Awards. 
More details from  awards@inma.
org/priya.marwah@inma.org 

January 31: Deadline for availing 
early bird discount for 14th 
Printpack India organised by 
IPAMA scheduled for February 1-6, 
2019 at India Expo Centre, Greater 
NOIDA, NSR. Visit IPAMA 
website for more information

February 7-9, organised by WAN-
IFRA, in Mumbai: Digital Media 
India 2018. M ore details from 
sureshbabu.kr@wan-ifra.org and 
vijayalakshmi.murali@wan-ifra.org

February 22-24, organised by 
FESPA, in Bangkok, Thailand: 
FESPA Asia 2018. Details on the 
FESPA website

February 28 – March 1: organised 
by WAN-IFRA, in Dubai: Middle 
East Digital Media Awards 2018. 
More details from christin.herger@
wan-ifra.org 

February 28 – March 2: organised 
by News Media Alliance, in San 
Diego, US: Adxchange 2018. 
More information from registrar@
newsmediaalliance.org

April 10-11, organised by 
WAN-IFRA, in Copenhagen, 
Denmark: Digital Media 
Europe 2018. More 
information fromangela.
pontes@wan-ifra.org and 
virginia.melero@wan-ifra.org  

April   12-13, organised by 
WAN-IFRA, in Copenhagen 
and Oslo: Study Tour 

– Revenue Innovators 
in Scandanavia. More 
information from nicole.
frankenhauser@wan-ifra.org 

April 24-26, organised by 
WAN-IFRA, in Bali, Indonesia: 
Publish Asia 2018. More 
information from wilson.
leong@wan-ifra.org and 
kimberly.lim@wan-ifra.org
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Yes, digital publishing is here to stay

Tablets might still be a niche market in India, but they are a rapidly growing and promising 
new media channel for newspaper publishers. Digital publishing to tablets is another step 
in the ongoing evolution of the media industry. This change forces publishers to define 
an effective multi-channel publishing strategy, enabling them to effortlessly address any 
channel and to monetise new channels such as tablets successfully. A special report by 
Stefan Horst
                                               
                    >>> more

Dinamalar surges forward on the new media front

A 60-year-old newspaper has adapted and moved with the times, and moved quickly.  Its 
Web site attracts more than two million unique visitors and more than 190 million page 
views a month; its iPhone, iPod and iPad applications have recorded a substantial number 
of downloads and page views, with various apps being made available on the Android 
platform as well. All run and managed by a small team that is highly focused on delivering 
value to users as well as clients, and it has paid off well. Sashi Nair reports on the Dinamalar 
new media success story
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SUSTAINED FOCUS, STEELY DETERMINATION USUALLY PAY
We have chosen this picture for the cover because it single-minded focus and determination. It is such single-minded pursuit 
of excellence that helps oranisations grow and prosper ever when the situation may appear bleak. And surely, it must have 
been such focus that has helped the Koenig & Bauer Group take a large step towards achieving its growth targets for 
revenue and earnings this year, its 200th anniversary, with a 4 per cent rise in orders and a 2 per cent increase in revenue 
recorded. The importance of the service element in business has also grown. In the current year till the end of September, 
the proportion of service in Koenig & Bauer Group revenue rose to 27 percent, up from 24 percent the previous year. The 
growth was underpinned by integrated service offerings with analyses and consulting on workflow matters as well as staff 
training.


